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About the Course: 

In the event of massive exposure of the social media the concept of marketing has faced a 
drastic evolution. Now a days people are more available on social media so, this availability 
has triggered the marketers to adopt innovative idea to chase different needs of different 
people. By following these ideas marketers have become successful in entering into the brain 
of consumers while those people who fail to incorporate these have put themselves behind. 

So, Digital marketing contains the knowledge of consumer dynamics, their drives and 
relevant cues to satisfy those drives. Is also teaches the way in which maximum attention of 
consumers can be obtained. To survive in the market, digital marketing is the best solution.  

 

The objectives of the Course: 

The main objectives of the course are discussed below: 

• Identification of different tools to grab the attention of consumers 

• Finding the pattern of consumer demands.  

• Understanding Social Media Marketing. 

• Making aware of the e-commerce business models.  

 

Course Content: 

(a) Introduction and fundamentals of Marketing. 

(b) Channels of digital marketing. Here candidates will learn the process of digital marketing 
and different tools to grab the attention of consumers. 

(c) Analysing the trends in the consumer demands and learning consumer behaviour. 

(d) Designing the interface of the webpage to attract more potential consumers. 

(e) Understanding the Social Media Marketing (SMM). 

(f) Understanding of e-commerce. 

 

Course Outcome: 

The course was conducted online as well as offline mode. For the online mode, the MS 
Teams platform was used and the offline classes were organized at the Department of 
Commerce. A total of 216 candidates joined the course, but out of them 195 candidates 
participated in the examination. All of the 195 candidates successfully cleared the 
examination with sophisticated marks.  
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